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e 1 THINKING, FAST AND SLOW, by Daniel “The thriller
h Kahneman. (Farrar, Straus & Giroux.) The 0 read

winner of the Nobel in economic science hi »
:_‘:;‘_DGDVER discusses how we make choicesin this summer.

“enon | business and personal life. —Hollywood Reporier

Nonfiction
PAPERBACK Watch the trailer
TradeFiction 2 THE BAREFOOT SPIRIT, by Michael
}Eass—}[.arket Fiction Houlihan and Bonnie Harvey, with Rick wuLKOLLAND
Nonfiction Kushman. (Evolve.) Building a wine roaxs

brand. ()
E-BOOKS
iimt‘_’;_ MOST POPULAR - BOOKS.
Nonfiction

3 OUTLIERS, by Malcolm Gladwell. (Back EMAILED | BLOGGED | VIEWED

gg“:'b‘;: $ Misc. Bay/ hgtle,.B;u\\n-);\"ll.\'.;?rlnifeusle 1. Books of The Times: Frayed Man of Action Witha

succeed — it has to do with luck an 1

! Head for Figures

CHILDREN'S opportunities as well as talent. 2. Books of The Times: A New Angle on a 1970
Picture Books Sunday Book Review | Books of The Times Murder Case
iddle Grade Review | Excerpt 3. Lost Tr?c]g o
Young Adult ) = 4. Why Were We in Vietnam?
Series 4% THE MILLIONAIRE DROPOUT, by Vince 5. Books of The Times: Behind the Scenes, the

Stanzione. (Wiley.) A guide to increasing Bloodiest Beltway Battle

GRAPHIC BOOKS your income and standard of living, () . These Wild Solitudes

[
Hardcover 7. Murder in the Cathedral
Paperback 8. Books of The Times: Battling Progress and Other
Manga Demons

5 DRIVE, by Daniel H. Pink. (Riverhead.) A
look at what truly motivates us, and how
we can use that knowledge to work
smarter and live better. Go to Complete List »

. A Pride of Literary Lions, Unleashed All at Once
10. Panic Buttons

o

MONTHLY LISTS
Hardcover Business
Paperback Business

Political Books
Inside the List === 6 THE TIPPING POINT, by Malcolm
By GREGORY I \ Gladwell. (Back Bay/ Little Brown.) How

and why certain products and ideas
Forty years after become fads.
his death, J.R.R.
Tolkien is on the Sunday Book Review | Excerpt
hardcover fiction list again, this

time with “The Fall of Arthur,”

which makes its debut at No. 10. 7 CHECKLIST MANIFESTO, by Atul
Editors’ Choice Gawande. [Plr;lad-gr.-) A simple way to .
Recently reviewed books of manage complexity. Notable night for the Tonys
particular interest. Sunday Book Review | Books of The Times ALS0 IN VIDEQ »
Paperback Row Review | Excerpt - Worship, Austin style
By IHSAN TAYLOR - Abridesmaid democracy?
Paperback books of particular 8 NOTHING TO LOSE, EVERYTHING TO
interest. GAIN, by Ryan Blair with Don Yaeger. nytimes.com VIDEO
(Portfolic/ Penguin.) How a former gang
Browse Past Lists member, with the help of a mentor,
Tone =] [z02 [=] l(::e)came amultimillionaire entrepreneur.
June 2013 »

o] FREAKONOMICS, by Steven D. Levitt
and Stephen J. Dubner. (Harper
Perennial.) Amaverick scholar and a
journalist apply economic theory to
everything from cheating sumo wrestlers
to the falling crime rate.

Books of The Times Review | Excerpt

10* HOW TO RETIRE HAPPY, by Stan
Hinden. (McGraw-Hill.) Make retiring a
happy experience by applying these 12
steps. (1)

About the Best Sellers

Aversion of this list appears in the June 9, 2013 Sunday Business
section of The New York Times. Rankings reflect sales for May 2013,

An asterisk (*) indicates that a book’s sales are barely distinguishable
from those of the book above. A dagger (1) indicates that some
bookstores report receiving bulk orders.
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